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1 Executive summary

The dissemination activities in the STEP project are carried out withifDid§&mination. The purpose of

this deliverable is to report the dissemination activities carried out during the first year of the project, i.e.
June 2015 May 2016. In particular, the objectives and expected results of the STEP project are briefly
presented (Chapter 2), while the internal dissemination reporting procedure is described in Chapter 3. The
dissemination tools prepared and the dissemination acsviperformed untii M12 (May 2016) are
presented in Chapters 4 and 5. Finally, an evaluation of these activities is presented in Chapter 6.

The major dissemination achievements of the STEP consortium for this year are the following:

© The main dissemination material, meaning visual identity, project website, social media accounts,
and various promotional printed and electronic material have been prepared and effectively
distributed.

© An initial list of members of the STEP Network ofréstehas been established and contacted,
reaching our target number of 1.000 members by 88%.

© The project partners have attended/ organised several events in which STEP was presented
achieving great visibility of the project and preparing the ground fopltorm launch and the
smooth operation of the pilots.

2 Dissemination objectives and expected
results

As it has been defined in deliverable DDidsemination strategy, the maibjectives of the STEP
dissemination activities atwiefly ta

O Raise awareness of youthall over Europe about the STEP projeathieve diversity and
inclusiveness by involving a demographically balanced group of young people

O Raise awareness of local, regional and national policy makers and public bodies, especially in the
field ofdecisioamaking on environmental issues

O Maximise participation in operations offered by the developed platform/ mobile app through the
project by drawing attention of younpmgoplewith the use btargeted communication means

© Ensure efficient commmication and understanding regarding the project, obtain support and
encourage participation of all stakeholders involved, as well as the wide public in disseminating
information and exploiting results

O Establish formal and nefiormal networks, also streriggning and valorising existing ones, for the
exchanging of ideas and practices, in order to develop the sense of a community in participating in
decision making in the fields of environment and sustainable development and the public sphere in
general.

In the first twelve months of the project implementation, the main focus of the STEP dissemination strategy
was to communicate and disseminate the activities of the STEP project, providing an identity to the project
and preparing the ground for the next phasdien the platform will be ready and the consortium should
engage users in the pilot areas.
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The expected results of the STEP dissemination activities are:

O Raisinqawareness about the project activities, informing the target audiences and the geneml publi
about the existence of the STEP project. This will be done mainly during the initial stage of the
project and actively supported by the dissemination tools. However, also during the whole lifetime
of STEP, the consortium will create publicity of theegtdjo attract potential future stakeholders

and ensure maximum impact.

Informingthe target groupsibout the potentiabenefitsfrom their use of the STEP platform.
Achievingactive participationof the target groupsn the project, e.g. via tleattendance in the
project workshops and stimulating the participation in the STEP External Expert Advisoryhgoard.
ultimate goal is to achievihe take up of the STEP platform &ysignificantnumber of local
authorities and young people.

o0

3 Dissemination report ing procedure

In order to effectively track the STEP dissemination achievements, PLANO2 has developed dissemination
reporting templatesANNEX ¢ Reporting Templatg@svhich all partners have to fill in and send them back to
PLANOZ? at least every three months. Moreover, prqjadhners are asked to send toe WP7 leadeany
photocopy, printout, photo, ink, screenshot, etc. relevant to the projettavailable Each partneris in

charge of locally monitoring its own dissemination activity and reporting the progress and piFakeN02,

while PLANO?2 is responsible for monitoring the feedback and irggtarthe project coordinator, DRAXIS.

In compliance with the overall evaluation strategy of the project, a specific ongoing evaluation procedure has
been established early in the project so that the impact of the dissemination strategy is measurérin all
project phases from its very beginning up to its €flde main issues evaluated are: The quality of the
dissemination related tools and activities, and the impact of the dissemination activities on the target groups
defined by the project, emphasizitgthe impact of the project on young women and special social groups.

In order to monitor the impact of the STEP dissemination activities, quantitative and qualitative indicators
are usedaccording to the characteristics of each activity:

O Quantitative mdicators e.g. number of leaflets distributed, number of newsletters publishes, size of
audience reached during dissemination activities, number of attendants at project events, website
analytics, etc.

O Qualitative indicatorsvill be obtained through the implementation of appropriate tools, such as,
e.g., satisfaction evaluation questionnaires distributed to participants at events, direct feedback
obtained in facdo-face contact with participants.

4 Dissemination tools prepared until M12

The following sections describe the dissemination toolstthae been prepared until M12 and that aned
will beusedthroughout the duration of the projecEFor each dissemination tool the purpose and the status
of the tool at the time of reporting are described.
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4.1 STEP visual identity

The visual identity aims to provide guidelines that will help all STEP partners to build a strong and consistent
branding, messges and visuals for STEP.

4.1.1 Colour palette

It was agreed among partners that the following colour palette will be used for any graphics or colour
designs or backgrounds that are used to communicate STEP.

4.1.2 Logo and slogan

¢KS {¢9t 232 LXFrea | OSyGNIft NEfS Ay GKS LINRB2SC
should be included in all internal and external communications about the project. Two versions of the logo
have been developed: one indlag the project title and one without it. It is recommended to all project
partners not to alter the logo in any way and not to rotate it.

fastep Bstep

Societal & Political Engagement
of Young People in Environmental Issues

Figurel. The STEP logo

All the dissemination material of STEP should include the STEP logo, the EU emblem, asttarokeat

that the project has received funding from the Horizon 2020 research and innovation prograharteU

emblem is available at the lirtkitp://europa.eu/abouteu/basicinformation/symbols/flag/ The EU emblem
accompanied by the abovementioned taill beadded as follows:

* X ** This project has received funding from the EuropeanQrion | 2 NAT 2y w1
. * research and innovation programme under grant agreement No 649493.

* *
* 5 K

Figure2. EU emblem

wS3F NRAY 3 KS Onef STEPICISEr palrtitipatio dzs/k ad dza SR G GKS 0S3A)
the STEPartners agreed that it was not catchy enough and it did not communicate the objective of STEP.
Thus, a workshop for choosing a project slogan was organised between all partners witinihpitoge8t

meeting in Mollet del Valles. The most popular sloggB vy G KS 2y Sa LINBLIRASR ¢l a
all partners agreed to use this from now on.

&’»‘step 7] 40
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4.1.3 STEP QR Code

A QR Code has been created in order to allow mobile users to quickly access the STE&ndelusiteload

the eParticipatiorapplication to their mobile deviceghen it is developedThe QR code will be included in
different types of dissemination material, such as printed leaflets and posters, in order to raise public
awareness on the project and increase user engagement.

S3iE
m]

Figure3. STEP project QR code in pink and black font

4.1.4 STEPbanners

Various online and offlinproject bannerdas beercreated in order to enhance the graphical identity of the
project andfacilitate the communication of the main ideas of the project. It is envisioned to use these
oFyYYSNR 2y GKS LINB2SO0Qa 6So6aiilsSsz Sohfeofdhe STERGBNEE S
prepared are presented below.

Societal & Political Engagement
W Y Y ¥

of Young People in Environmental Issues

Figure4. Banner for the STEP Facebook page

Figureb. Banner for the STEP Twitter account
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Figure6. Banner for the STEP YouTube channel

4.1.5 Dissemination templates

From the early beginning of the project, templates for the preparation of the project deliverables and for the
internal and external presentation of information relevant to the project have been prepared. All partners
should use these templates for any &iof reports, presentations, press releases and other prirded
electronic dissemination material.

_ L

1 Executive summary

A numbsr of suggastions for the projact logo wars deuslopsd by projsct pannar O U. Afer 3 faw erations
With the Brojsct Stsering Commirtss, four possible designs were prasented 3t the project Kick-DFf where
consartium members selected the I0go by vots. It represents sase (of uss], participation being connectsg),
and outrsach {spreading the sseds) and has 3 fight and dynamic [ook and fesl. A numiber of suggestions for
the project logo wers developsd by project partner OU. After 3 few itsrations with the Projsct Stesring
Commitizs, four possible designs were presented at the project KickOff whers consortium members
selscted the logo by vots. 1t reprassnrs sase [of uss), panicpation [being conneced), and outrssch
{spreading the se=tis} and has a light and dynamic look and ezl

. C . 2 Chapter 2
D12.3: Dissemination Strategy | = | e

WP12 — Market consolidation, dissemination, and training

|
B Sstep

Figure7. STEP deliverables' template

-&step 9140



D7.3: 1% Report on Dissemination Activities

Section Title
Section Subtitle

&step

Societal & Political En
of Young People in Environmental ssues

= &step

Figure8.STEP presentation template

4.2 STEP website

I dzA ANSYRREZA BEIR yR Slraiate | O00SaairotsS gSoari
OF LI OAGe¢cBEY O8O MBS I M BP Sa il & LIERIHA KBRS&HX Iy SRG 2 I ]
I O02dzy i &aLISOATAO LINRPGA&AZ2YyA YR NBIldZANBYSyia

I NP dzLJa k aNEIY] S KPR REIF oAfaS Ay 9y If AAKOD

General information

Figure9. STEP website
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wS3IFNRAY3I Ada adGdNHzOGdzNB: GK$R{ LIBK Ol BHa AR T DDY & S0(
0SSy RSaA3aySR T2N LINBaSyidiaya (GKS LINR2SOG FOGAQD
yy2dzyOSYSyidGa FyR RAAaaDYASAZG AWSs A SSI G IINEE I S GNP R K fdAN¢
Ffa2 GKS GFNABSG 3INRPdzLJA AYF2NNXSR | o02dy KK&E {HEByQd F
GKS 6S0ariSQa K2YSLI3IASs SylofAya tye Ayi6RB3I&EER ¢
AYF2NNYSR | 02dzi (CKKS LIBNRR QiiS LANPGHINRaya ha G KS aSyYo SN

LI NIYSNJ Oy SEOKLFY3ISTI2NMABSND RIGYy R SEDKY tyAISR | ¥Rt D2 2 L
Aa fTAYAGSR (2 02 yra@NIlidediyA YLAIGNTIR SINBO Sgika2 (k2 | £ € LINE
RSt AGSNIofSa yR O2yRMEHHESNEF (LINRRBE DS O LI W y SNE | K 0 ¢
4S8 GKA& YSYOSNI INBF 2N AFAKIKERY Rl AB ORY D dey J260 3 @

y Fff aSOlrazya 2F (GKS ¢6SoaAiaidsS AdG ArAa OftSENIe ait
YA2Y 1 2NAT 2y wnun wSa&SIENODK yR Lyy20FGA2y t NB3INI
Yot S

FigurelO. Disclaimer at the footer of the STEP website

GS 1 OGAGAGE A& Y2yAU2NBR dzaAy3d GKS D223f
O2YLX SGS LAOGdNBE 2F (KS o0SKI@A2dzNJ 2F (GKS
REGE Fylfeara F2@IaAKEaP¢90tYHNED AR S By SOR RIAV 1St & YA & 8.

Reporting period June 201% May 2016
Website sessions 1,234
Number of website visits 3,863
Website users 652
Average session duration (period) 4:30
:]\(/)(;r::]ge percentage of new visitors per ~51.09%
Average percentage of returning visitors pe 48.01%

month

(s}
(@]
Q)¢
>
c
0]

¢KS ydzYoSNJ 2F G(KS ¢ Grartia Aa l[dzAdGS LINRPYAAA
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Aa F2NBaSSy I FiaSNI2GK S LISINdz( A R y\&ITFyood NS S SBIA i w2 O
AYRAOIFIGS (KIFG (XGKIWNEOAWMBERMENEORGA2Y LISI 1 AY OAaA
FNBE Lldzof AaKSR® ¢KS | @SNIF IS RANFI A2y 2F | O8I0 aKk
a2NB2@SNE GKS ydzYoSNJ 2F NBGdzNY Aiy23 F@X d RB2 NIEK SA yLINR AN
YR NBOdz2NYy G2 (GKS ¢6So0araidsS 2 FAYR (GKS AYyTF2NXIEGA2Y
ySga Mz NE | Olj dzA NBR SOBENE YRIWi K2 dZHRAZaASYAYFdAz2y Ol

4.3 E-mail account

DRAXIS has created an email account for the communication with the publ@step4youth.euThis
accountis included in aluseddissemination tools, such as the project webgitwsletters,social media
accounts, printed material etc. DRAXIS, as the coordinator of the prigeptsponsible for the
administration of this account, while enquiries, comments, and informatieriorwarded by DRAXIS to
project partners if necessary.

4.4 Social me dia

Social media accounts for the STEP project were creatddrith 2. PLANO?2 is the overall responsible for
managing and feeding the general STEP social media accounts. These accounts will be preserved and be
constantly fed with posts as they representedfective way to be in touch with the STEP target groups, and
especially young people. The project social media presence will be used primarily as a dissemination channel
F2N) 6KS LINP2SOGQa ySgaszx S@PSyia yR Fyeé NBESOIHyid A
For the maximum visiiiy of the STEP social media accounts, direct links from the STEP website to these
accounts have been included in each session of the website.

Social media have been used by the consortium to relay the news posted on the website, to share additional
information and to tweet on common topics of interest from the very beginning of the project. When
posting specific topics any user made sure to clearly mention the project.

Although a respected number of users in social meakabeen acquiresbo far, the ativity in these accounts

is expected to be significantly higher when the platform is ready and the pilot implementations are running.
Moreover, for each pilot area at least one dedicated social media account in the language of the pilot
partner will be crated as soon as the testing phase starts. These accounts will be managed by the
corresponding pilot partner.

The Facebook page of the STEP project can be found in the followingtlinkigoo.gl/490SG9Easy
access to the Facebook page is also provided in each section of the project website. Otherwise, the page can
0S FT2dzy R 60& &SIFNOKAYy3I Ay CFOSo6221 F2NJ a{¢9t | HAHN

The official language of the page is English. ROC has created a Facebookspagjenhere they either

share the posts uploaded in the genesatount or upload posts targeted to residents of Crete. The other

pilot partners have also expressed their intention to create a page in their language so that they boost the
RAAASYAYILUGA2Y 2F (GKS LINR2SOG Q& NXPBattidghaie in thé STEP fgildt & 2
implementation in their area.
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The STEP Facebook page has been created and is managed by PLANO2, while, as the project evolve:
additional administrators may be assigned.

facebook s

STEP H2020 Project
is on Facebook. | Recent

To connect with STEP H2020 Project, sign up for Facebook today. 2015

£ ED

Societal & Politica
We——

of Young People i®

RA
&
STEP H2020 Project

ste p Product/Service

TTLAT oD

Timeline About Photos Likes Videos

,  Search for posts on this Page & | STEP H2020 Project shared SAMPAS's post
[SEeP| 11 may at 02:31
PEOPLE > Check out the STEP video in #Turkish! Thank you SAMPAS!
335 likes . SAMPAS
9 May at 06:23
o > Teknik altyapisini SAMPAS'in Gstlendigi ve genclerin cevre sorunlarina

iliskin karar verme stireclerine sosyal ve politik alanlarda katilimini

destekleyen mobil ...
STEP is Horizon 2020 project for the societal and

political engagement of young people in See more

environmental issues

htp: /v stepayouth eu/ L. L. STEP Projesi Tamitim Filmi

Teknik altyapisini SAMPAS'in Gstlendigi, Tirkiye
4 yaginda Hatay Biiyiiksehir Belediyesinin pilot bbige
PHOTOS > ° olarak yer aldigi, Avrupa Birligi Horizon 2020 Cerceve
= a EEEE——— ' OUTUSE.COM
Like W Comment

e
) In ['&| STEP H2020 Project added 6 new photos
y [SE8R| 25 April at 02:30

Figurell: STEP Facebook page

Any information is carefully reviewed before uploaded in the STEP Facebook page, so that it does not include
inappropriate or offensive content and it does not contain photos of children. Moreover, all colours and
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The Facebook pagetivity is monitored using thieéacebook Insights which provides information about the

page performance, including demographic data about the page audience, and shows how people are
discovering and responding to the ugpdied posts.

The page is open to everyone to follow. Currently, 335 people like the STEP Facebook page and 105 like the
local Greek page. A brief description of the project has been added to the STEP Facebook page in order to
inform the general public abbthe objectives of the project. A link to the STEP website is also provided so
that followers can easily access more information on the project.

In order to increase the STEP Facebook visibility and try additional means of dissemination, a Facebook
campaign run for three days, from™2pril 2016 until 1% April 2016. The performance of this campaign is
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people and achieve 47 page likes. Thus,cthresortium agreed that more social media campaigns will be
organised throughout the duration of the project.
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D7.3: 1% Report on Dissemination Activities
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Advert Set Name Delivery - Results
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2,025 €0.17 £€7.99

Figurel2: Performance of Facebook campaign (April 2016)

4.4.2 Twitter account

The STEP Twitter accoustused as a primartool A y
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immediately and can be found at the following limkps://twitter.com/STEP H202The name of the STEP
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Tweetsare uploaded in a regular base, referring to STEP apSTEP event3he STEP Twitter accoimt
a useful channel tmform and engage with its target audiences

Figurel3. STEP Twitter Account
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https://twitter.com/STEP_H2020









































































